909 Neilson Street
Albany, CA  94706

January 20, 2010

Citibank (South Dakota) Customer Service

P. O. Box 6500

Sioux Falls, SD  57117

Dear CitiCards:

For several months now I have been receiving the worthless “Card Benefits:  Newsletter,” a copy of which I have included as enclosure (1).  During this same period my communication preferences have remained constant:  “Only send me email with information about my account.”  Recently I switched to paperless statements because I wanted to help you save money and do the right thing for the environment; during this time I reiterated my desire to receive only information pertinent to my account.  I have included a print out of my communication preferences as enclosure (2).

Your definition of information about my account, included as enclosure (3) is:

Time-sensitive communications, such as verifications or confirmations of transactions, rate changes, balance transfer eligibility, and credit line increases. Also includes messages requiring attention, e.g., approaching your credit limit, past due bill reminders or unusual account activity.

The waste of electrons included as enclosure (1) most certainly does not meet this criteria.  Was I to receive one or two of these reverse customer service devices, I would accept it as an error in your email system or the result of my preferences propagating only slowly through your system.  However, I have been receiving this drivel for several months.

I am asking you now, in the name of everything that is good and proper and right in this world, in the cause of our common humanity, PLEASE MAKE THESE HORRIBLE COMMUNICATIONS CEASE IMMEDIATELY.  For the record, I have absolutely no interest whatsoever in experiencing “the fresh, organic sound of David Gray as he performs at Toyota presents the Oakdale Theatre in Wallingford, CT” and I must question the moral convictions of a card company that invites its customers to an event featuring such a miserable excuse for music.  Thank you for your prompt attention to this matter.

Yours in commerce,

Peter Hsu
Enclosures:

(1) Worthless, horrible email from “Citi Cards ()”

(2) Copy of my account preferences

(3) Citi® Credit Cards’ definition of “information about my account”
